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Social media networks provide ways for users to connect, share, and build relationships. While the online component is relatively new,
word of mouth advertising has been used by businesses for a long time. With foday’s technology the number of people you can reach
through these tactics is enormous. As of April 2012, Facebook had over 900 million users; Twitter had over 140 million and Pinterest had

over 12 million. In addition, T in every 5 minutes spent online is now on social networks.

Social media savvy businesses can create strategies fo fap into those audiences. We hope this document outlining best practices

can offer some ftips to help you enter or enhance your presence in each of these social channels to drive your eBay business.

These best practices were created in April 2012 with the intent fo help share a bit of what we've learned.The Social Media space

changes quickly and we know this document will become outdated before long. For the most up to date information, go to

’

http://ebay.com/socialselling and follow @eBaySocial on Twitter.

Thanks and best of luck to you and your eBay business.
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First impressions matter; be friendly and authentic

Imagine attending a party and being infroduced fo someone. How would you feel if the first words out of their mouth were "would you like to buy
some insurance?” Engage your audience with content that is important to them. And always remember you are representing your business
online to current and future customers. People want fo buy from businesses they identify with and like. Here is your opportunity to share your

business’ personality.

Have a plan
The social media space adapts and evolves quickly. The best way to deal with the changes is o have a marketing plan for your brand. It should
include which channels you plan o be on, how you plan on increasing reach, what content you will use to engage your fans, and how you will

promote your business to them.

Increase your reach

Without pressuring them, invite your existing customers fo follow and like your business.There is a fine line between spamming your customers
and informing them, and getting one more like is not worth losing a repeat customer. Include an invite with a @R code on your packing slip, or
provide an insert.You can also add links to your communications with customers.The best strategy here is not to be aggressive with a whole

page of links and follow requests.

hitp:/ /twitter.com/eBaySocial

N

|
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Don't hard sell
Social Media has taken the role of "word of mouth advertising.” A single connection can turn into a sale and turn someone into a promoter of

your brand, so treat your fans and followers right. Inferact with your fans and followers; don't just constantly ask them to buy something. If you are

going to share an item or sale, share one by one, not in bulk.

Consolidate your work
One of the biggest constraints for small business is time. Instead of logging into and out of each social media channel, consider using
a distribution fool like HootSuite. Tools like this allow you fo post fo multiple channels at once, including Facebook pages, Twitter, LinkedIn,

Google+ and more.

Measure your performance, learn and adjust

When using social media as a marketing tool, you will want to measure more than just Likes or follows. Use a combination of the available tools
fo measure your reach, engagement, tfraffic, and sales. Consider using eBay Traffic Reports, eBay Sales Reports, Facebook insights, bit.ly and
any other services to measure the success of your campaigns. If something isn't working, don't be afraid to adjust and try it again. And don't

forget to use the Share buttons when sharing any item from eBay.

share - R B | AddtoWatch list
'

Top-rated seller Top-rated
Use the share buttons to create ivehademall { 11538 %) me

posts with fracking and pre-filled 99.9% Positive feedback

o v Consistently receives highest buyers'
data from an eBay listing ratings

& Ships items quickly

& Has earned a track record of excellent
SErvice
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Use images and video

Users of social networks are attracted fo great photos. Use the big, beautiful images from your listings to promote in your social media.The same
applies to videos. Host your how to, review, and descriptive videos af YouTube, and embed them in your eBay listings and social media channels.
Not only does this help your customer on their decision journey, it is also helpful for SEO.

An Instagram photo from eBay

seller themonkeykingnw

Register your business name on every network

The social space evolves rapidly, and you don't want to be left with a username that doesn't match your business.You can register your name
now, and simply not use the network if it is not a focus. If possible, register either your eBay user ID, or your store name; whichever customers are
most likely to search for you with. Always fill out your bio, and where possible and appropriate you can cross promaote.
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Facebook allows pages to have a username as their URL, which makes it easier for your fans fo find you, and helps with your branding.
Go to http://facebook.com/username and set a username for your page. Try fo select a username that matches either your eBay Store

name or your eBay user ID.This will allow fans to quickly recognize your brand.

When setting up your page and content, always use bright, sharp images optimized for size, and remember these images fell a little more

about your business as a brand.
+ Cover photo: 851 pixels x 315 pixels, ideally less than 100 kilobytes
+ Profile picture: 160 pixels x 160 pixels.

Keep in mind the Facebook guidelines on cover photos. Cover images may not contain:
+ Price or purchase information, such as "40% off" or "Download it at our welbsite"
+ Confact information, such as web address, email, mailing address or other information infended for your Page's About section
+ References to user interface elements, such as Like or Share, or any other Facebook site features

+ Calls to action, such as "Get it now" or "Tell your friends"

themonkeykingnw

« Liked Message & v

% Home Decor * Furniture Store

@ 2215 NW Quimby St, Portland, OR.
L 1503.417. 1838

@ Today 10:00 am - 6:00 pm

Abouk
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The most successful pages on Facebook continuously produce content that fuels their fans’ passions. Users are engaged, and your brand is fop
of mind when it comes to a purchasing decision. Encourage sharing of images and video of your products in use, and share exciting news
about your business with your fans. While you should strive fo give your business personality, remember this is not your personal profile, and your
business page is public. It is a good idea fo always read your posts twice before updating.

Visual posts, or posts with a photo or video are by far the most engaging posts on Facebook. Make sure the majority of your posts are visual.

When adding an image or link, you can edit the description information. If you want the user to click a link, give them a reason to click.

ﬁ Nanette's ¥ariety Store

As a smal famly based eBay business there can be no greater measurs to remaning human through the automation of
digtd than a buyer taking the time to send a personal thank you note n the posta mal. Wether it be the sale of a simple
polshed fork or a vintage set of speskers, we are humbled to be a part of the larger picture of fife

nanettestore

Like - Comment © Share P
B 7 people like this.

Wiribe 2 comment. ..
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Monitor your page and respond to messages or wall posts
Fans can now send your business direct messages, as well as post fo your Wall. Make sure comments and inquiries are responded to promptly.

Remember your page is public, and the way you respond will be viewed by potential and current customers.

Don't just measure page Likes

When measuring the success of your Facebook page, Likes are important. But if you want your posts to be seen in users’ News Feed (where the
maijority of Facebook viewing takes place) you will need to focus on engagement levels. Facebook measures fan activity including clicks, likes,
shares, comments, and more to assign an Edgerank score. Simply put; the higher the Edgerank score, the more likely your post shows up on a
user's News Feed. For the highest Edgerank, be sure that posts are relevant, thoughtful, and simple. Posts with the highest engagement will make
answering, clicking, or sharing easy. For example, a business that sells coffee mugs could use a formula for Likes or Comments, with an image of
a steaming cup of coffee, and text “Click Like if you drink a cup of coffee every morning” or *l fake my morning coffee with

Promote your special events

When you have a special sale or promotion, let your fans know about it. Try fo keep the ratio of engaging contfent to promotion posts around
8:1. Provide a link fo fans that take them to a custom page in your eBay store describing the sale, or a custom search of your items, or a

particular item.
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Setup your profile

Add your business logo for your profile picture. The image should be square and the maximum file size is 700k. You can also brand and cross
promote using the background of the page. Remember, across all of your networks o keep your colors, fonts, and names consistent.There is not
a specific background size for twitter, but using a 66 pixel wide band for cross promotions or messaging will work for most Twitter users. For the
background image, use an 800k or less .png format image for less picture loss and sharper characters. And of course, include your eBay Store
URL in your bio.

Know the terms
Every social network has its own vocabulary.The key terms on Twitter are:

+ Tweet: An update or post from a user consisting of 140 characters or less. The post can include links to images, videos,
webpages, or anything else.

+ @:The @ symbol is a way of referring o another Twitter user
+ Reply (or mention): Using the @ symbol directly in front of another users name will notify the user, and provide a link to the users profile.

* Retweet, or RT.The new version directly reproduces another user’s tweet on your profile and to your followers.The old version
quotes the original tweet, and allows you to add commentary.

+ Direct Message, or DM. A private message between users. In order to send a private message, the recipient must be following the sender.

+ Follower: While Facebook requires that all relationships be reciprocal, Twitter allows for one-way relationships. If you find Twitter users who are
inferesting, you can "follow them" to subscribe to their tweets. They do not necessarily have to follow you back, though the more social users
will want o follow you back.

* HashTags or #: Hash tags are words or acronyms that begin with the number sign.They are used when many people are tweeting about
the same tfopic or from the same event. At least one hash tag is often atop Twitter's frending fopics list. To tfrack what the different hash fags
are about you can use a tool such as Hashtags.org, which fracks fags by popularity over time.

A full list of ferms and best practices can be found at hitps:/ /business.twitter.com/en/basics/what-is-twitter
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4:03 P - 19 Apr 12 via HootSuite
4+ Reply T Retweet W Favarite

®\iP VIP Fan Auctions
T "-.f'I[JTBﬂBUETIDI'I'S

TY for RT! @1964Gaby RT Stargate Auctions

ending today! Original Production Art, Photos and

Destiny Plans. bit.ly/H3CXv3

Embed this Tweet

| Foowina [

eBay seller vipfanclubs thanking a follower for retweeting a post

Twitter mining

Twitter offers a search function for all public tweets, and chances are someone is discussing something that is relevant your business.

Twitter mining is a great way to follow, inferact, and re-tweet influential leaders in your field. It is also a good way fo find users with similar interests.

For example, if you sell coffee mugs, search for keywords related to coffee, and follow or inferact with the users.

H Home {c1) Connect H Discover

Tweets

People

"@HO00Re

E-
- 3 .
ral] e
h\hI

United States trends

coffee a [] =
Results for coffee &
Related; =iar
Tweets Top
¥ MeDonald's  hcDonal 1B Ant
[_(} Reclaim your I e with a Premium Chicken Sandwich| Have a

Provlowin it
H

e |

creative plc? We'd love to see it
B Promoted by McDonald!

Shiela-Rae Wickham AussieShielalos 13

. The ocean, That moment right before it rains, Freshly
hrewed coffee A bhakery/patisserie at Sam. A hot man wearing
Armani Code

m Retweatad 21 lime

Mikey (2Dude_itsMikey .
coffee! coffee! coffeel coffee! coffeel coffeel coffeel coffee

A search for coffee reveals tweets including the word coffee, people who tweet
about coffee, images and videos related to coffee, and possibly a promoted tweet.
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Twitter Best Practices

Keep it short and sweet
Twitter allows 140 characters per tweet fo share your message. Edit your tweet until you fit the constraints, and be cognizant of your language.
Any language shortcuts reflect the professionalism of your brand.Too much shorthand and your followers may say C U L8R.

Provide updates

Have a special listing ending soon? Let followers know by giving them an update that shares your expiring auction. Don't be spammy. Be selec-
five or run the risk of unfollows.

2. Nelda's Vintage m L-

LnigueFashion

Auction Ending today on @eBay! 1950s Vintage
Rockabilly Lucy Style Day Dress Hear
r.ebay.com/WJbvLZ

G222 A - 18 Apr 12 via Tweet Button - Embed this Tweet
& Reply TF Retweet W Favorite

eBay Seller neldasvintageclothing reminding followers of an auctionout to end

Provide answers

Buyers will often research the brands they buy from first on Twitter and the responses will gauge the user’s confidence level in making the
fransaction. Every inferaction is public, so make the most of it.

Learn and connect
People use Twitter to find the lafest stories, photos, and news from the subjects they are most interested in. Establish yourself as an industry expert

and interact with your peers and anyone with a passion for your industry. Your standing in the industry gives your buyers confidence.

eBay Social Media Best Practices, 04/12
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Sign up
Although Pinterest does not currently offer open registration, you can request an invite at hitp://pinterest.com/landing. If you have a friend on
Pinterest, personal invites allow for even quicker registration. Invites can be sent from http://pinterest.com/invites. Keep in mind Pinterest requires

new users to sign up with a Facebook or Twitter account.

Create multiple boards that represent your brand’s essence

Give each board you set up a title, a description including any relevant links, and a Pinterest Category. Remember not fo be pushy, rather express
the interests of your brand and the interests of your customers.The pins should include some of your most inferesting eBay items, and other
collections from around the web.You can also sef the cover photo for each of your boards, so make sure you choose a pin that will make users
want to see more.

e Pinterest Add + About~ % Andrew -
The Monkey King ferie e
i EverCGuestinagen
All hasl The Monkey king, fo vl W personally select our imported
treasures fioen small family businesses and artisans to sl & with our custoeners
wodeide H Kristen Ingle
& ¥ 9 Portland, Oregon [! Bndrea Ferrante
18 Hoards 360 Fins B Likes Activity 51 followers. 45 foliowing

eBay seller

themonkeykingnw
with categorized
boards displaying
the tastes of

the business

Chinese Antiques Feng Shui i Chinese Zodiac Chinese New Year
1 pins 17 pins 15 pins :
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Be Social
Following other Pinners and brands that compliment your brand’s essence can improve frust and credibility with current and future customers.

Repin, Like, and comment to show you are part of the community and increase your own reach.

Be subtle. Don’t over self promote
Ideally, you will have content to share that is inferesting to your customers. Some examples are pinning from a how-fo post on your blog, or pins
from stories or news relevant to your industry. You can even pin videos from YouTube and Vimeo. It is good to include some of your eBay store

items to share, as well as other items.The key is to avoid overwhelming your followers while providing tastemaking content.

Pinterest Add +  Rboui - M Andrew -
Reping from
Scott Henshaw
. Kol Prnik 13
Thanks for your, "Pinterest in me. | am located in Snakormizh, WA and live s
- Tartastic Iife wit 2. Naneltz and near sixyear oid son, Renalo. We make a ﬁ Nick Goodey
Iiving selling Mems on eBay srd o
@ 3 0§ snohomish, WA B Hot Leathers
8 Boards 805 Fins 320 Likes Artly 324 rollowers 1327 Tollowing
Curiosities Del Renato MotorCycle, Pistons a Mexico 1980's is where it was We are real people, no ..
0 pins &8 pins 1 pins ¥T pims 28 pins

eBay seller Scott Henshaw

shows his brands interests

i

Enite, Spoon and Fork Photos that feel, touc Winual Crack Feliculas antiguas de
20 pin » M pins 20 pins

have a range.

W |||||!.";
Ve
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Use your toolkit

Pinterest offers "goodies” including a "Pin It" button bookmarklet for each major internet browser. Simply click the bookmarklet when you want to
pin something while viewing a webpage. When pinning, always choose the largest version of the image you want to share.You can also upload
images directly to Pinterest. Add a description that lends itself fo repins fo see the most virality. And remmember when sharing from eBay to use the

built in sharing button.

Share: . B EJ @ | AddtoWatch list

Top-rated seller
shoes154 ( 9557 ¢ )
99 9% Positive feedback

W Consistently recaives highest buyars'
ratings

W Ships items quickly

W Has earned a track record of excellent
service

Be careful with the $
When you include a $ and price in the description of a pin, 2 things happen.
+ The item gets a pricing banner with the price indicated
+ The pin shows up in the giffs section of Pinterest
According fo a Mashable study, if you are a brand and use the §, you are less likely to get a re-pin. Selective use of the § is okay, but keep in

mind that any pricing adjustments on an item are not reflected on Pinterest. Except in rare cases, it is best not to use the $ as a brand or retailer.

Be timely
Pinterest displays newsfeeds chronologically, so pin at regular intervals. Don't go overboard, as rapid fire pins will fill a users feed, and might result

in unfollows. Ideally, pin a few items throughout the day.

Be informative
If you have a blog, pin an image from your blog post and link it fo the blog.You can share a short extract as well to give users a reason fo click
thru.The same applies to interesting or special listings on eBay. Be selective by choosing your most interesting items with the best images to

generate traffic from Pinterest.
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Choose your platform
3 of the most common blogging platforms online are Tumblr, Blogger, and Wordpress. If your content is mostly short form, and image or video

social

heavy, consider using Tumblr. If your content is longer, and includes how-to's, or reviews, consider Wordpress or Blogger. Wordpress is the most

robust option of the three, and Blogger works with a Google account.

About ML Solar, LLC

eBay seller MLSolar
Y SO a m Happy Earth Day. April 22, 2012

Postad by: misolar | April 10, 2012 - B

created this

informative blog

using Wordpress

Each of these options have mobile and web apps available, and all have strong SEO presence in their architecture. Develop your own engaging

style of writing and make your blog posts friendly, welcoming, and informative about the area you'e blogging about (e.g., classic Hollywood

movies, sports collectibles, knitting, efc).

eBay Social Media Best Practices, 04/12

‘guSe & *P

Q.
g
=3
@
3
2
?g,a ¢
”F—SH' » Q\G

‘:#0
F
n

HAPEY EARTH DAY 201211

The histary of Earth Bay began in 1862
with an idea that germinated with then
‘Wisconsin Senator Gaylord Nelson who
had slways been passionate sbout

envirsnmental issue

the stabilization of

e
Censarvation Tour in 1383 to try and
promote the idaa acoss tha country.,
which was not as fruitful as thay had
hoped

Tt took Nelson & years to bring Earth Day inta play. After ohrarving anti-war
damanstrations, known a5 taach-ins, on collage campuras across the nation,
Nalson figurad that ha could usa the same concept to showcase the
anulranmaental cencems of the genaral public, use the snti-war enargy of that
decada in centext with the envirenmantal cause and ganerats a demonstration
that would open the eyes of the political world,

n April 22, 1970, the first Barth Day «
took to the streats, parks, and au

mi o demenstrate for & healthy,

sustainable anvirenmant in massive coast-to-coast rallies. Thousands of
collagas and univarsitias organizad protests against the datarioration of the

anviranmaent and groups that had bean fighting against oil spills, polluting

ith 20 million Americans whe

RECENT POSTS

 Happy Earth Day: April
22, 2012

+ MomingStar Charge
Controllars: PWM
vs. MERT

« Bertrand Piccard’s Solar-
Powerad Adventure

+ The Barefook College:
Providing Basic Services
and Solutions in Making
Rural Communities Self-
Sufficient

 DIv: The Wha, What,
Whara, Why and How of
Making Your Own
Sclar Panal

ARCHIVES

o April 2012
« March 2012

CATEGORIES

o+ Africa
. Asia
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Establish yourself as an expert
Blogging consistently and knowledgeably establishes you as an expert in your area. Blogging also raises your visibility in search engines, so more

social

people can find your eBay business online. Post informed and well-researched opinions.

Content. Content. Content.
Photo and Video.The social media and blogging space is incredibly visual. Include quality photos, and videos that include demos, reviews,
tutorials, etc. Also, be sure to fill out all of the structured data when hosting your videos at YouTube that relate to your video. A blog helps you

provide more detailed information about your products and your excellent customer support. Photos and videos are a visual way of expressing

your business qualities.

AUCTIONS Own a Piece of Hollywood History!

(. w— OFFICIAL TV & MOVIE AUCTIONS ' B @
\ar

BOBBLE-HEAD GEMIUS

L VIEW ALL AUCTIONS ]
FOLLOW US
vipfanclubs 'f u -(p-

SIGN UP FOR FREE
NEWSLETTERS AND
OFFERS!

BLOG CATEGORIES

RECENT COMMENTS
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Devote each blog post to a specific topic

Don't cram everything you know about your subject info one blog post. Craft each post fo one (or a few) aspects of your field. Plan and sched-
ule the blog posts for regular updates to keep your content fresh and relevant.Target at least once a week for your own content, and link to other
thought leaders in your industry during the week.

Cross Promote

Don't forget to cross-promote your blog and social media channels. When you update your blog, post a small excerpt and image on facebook
letting your fans know about the new post. Do the same on Twitter. And pin an image form your post on one of your Pinterest boards, and provide
a link back to your blog.

NBOUTME  DORTFOLID MYBLOG  CONTACT ME

eBay Seller nanettestore
offers a blog built on
Wordpress that includes
blog content and cross
promotion of their other

social media channels

PINTEREST

i
bout this Blog gi -
3bout on our blog. Wi obiousty really enjoy many things and really live 1o
1t 5 cur main et wth af £ g e Shall | el the need 10 post the
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